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Annotation. This article examines how SEO, social media, and email marketing support the 

growth of SMEs in Uzbekistan, highlighting their benefits, challenges, and strategic integration 
within the country’s evolving digital economy. 
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O‘ZBEKISTONDA  KICHIK VA O‘RTA BIZNES KORXONALARINING 

RAQOBATBARDOSHLIGINI OSHIRISHDA INTEGRATSIYALASHGAN RAQAMLI 
MARKETING STRATEGIYALARINING O‘RNI 

 
Annotatsiya. Ushbu maqolada SEO, ijtimoiy tarmoqlar va elektron pochta marketingi 

O‘zbekistondagi kichik va o‘rta biznes korxonalarining rivojlanishiga qanday hissa qo‘shishi tahlil 
qilinadi hamda mamlakatning rivojlanib borayotgan raqamli iqtisodiyoti sharoitida ularning 
afzalliklari, muammolari va strategik integratsiyasi yoritib beriladi. 
         Kalit so‘zlar: raqamli marketing, kichik va o‘rta biznes, SEO, ijtimoiy tarmoqlar, elektron 
pochta marketingi, O‘zbekiston. 
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РОЛЬ ИНТЕГРИРОВАННЫХ СТРАТЕГИЙ ЦИФРОВОГО МАРКЕТИНГА В 

ПОВЫШЕНИИ КОНКУРЕНТОСПОСОБНОСТИ МСП В УЗБЕКИСТАНЕ 
 
Аннотация. В данной статье рассматривается, как SEO, социальные сети и email-

маркетинг способствуют росту малых и средних предприятий (МСП) в Узбекистане, а также 
освещаются их преимущества, существующие проблемы и стратегическая интеграция в 
рамках развивающейся цифровой экономики страны. 
           Ключевые слова: цифровой маркетинг, МСП, SEO, социальные сети, email-
маркетинг, Узбекистан. 

mailto:egamberdievegamberdi2002@gmail.com
http://dx.doi.org/10.5281/zenodo.18519587
mailto:egamberdievegamberdi2002@gmail.com
mailto:egamberdievegamberdi2002@gmail.com


 
«MA’MUN SCIENCE» JURNALI  |  ЖУРНАЛ «MAMUN SCIENCE»  |  JOURNAL OF MAMUN SCIENCE                                                   №1 | 2026  

66 

INTRODUCTION 
       In the fast-paced world of today’s economy, digital marketing has emerged as a game-changer 
for businesses of all sizes, but it’s especially crucial for small and medium-sized enterprises (SMEs) 
that often operate on tight budgets and limited resources. Uzbekistan, a country in the heart of 
Central Asia, is no exception to this global shift. Over the past few years, the nation has seen a 
remarkable surge in internet penetration and digital adoption, driven by government initiatives like 
the “Digital Uzbekistan 2030” strategy, which aims to boost the digital economy to new heights [9]. 
As of early 2025, Uzbekistan boasts around 32.7 million internet users, representing a staggering 
94.2% penetration rate — a jump from previous years thanks to expanded broadband infrastructure 
and affordable mobile data plans [7]. This digital boom is not just about connectivity; it is reshaping 
how businesses reach customers, build brands, and drive sales. Among the most effective digital 
marketing instruments are search engine optimization (SEO), social media marketing, and email 
marketing, all of which offer significant opportunities for SMEs to expand their market reach, 
improve customer engagement, and enhance overall business performance [4]. 
For SMEs in Uzbekistan, traditional marketing methods like print ads or word-of-mouth are 
increasingly insufficient in a market where consumers spend hours scrolling through social media 
or searching online for products. Digital tools offer a level playing field, allowing even the smallest 
businesses to compete with larger players. Key channels such as search engine optimization (SEO), 
social media marketing, and email campaigns stand out for their cost-effectiveness and measurable 
impact [1][3]. However, many Uzbek SMEs still lag behind in adopting these strategies fully. 
Challenges like limited technical know-how, inconsistent infrastructure in rural areas, and a cultural 
preference for face-to-face interactions hinder progress [8]. Recent reports highlight that while the 
digital economy contributed about 8.7% to Uzbekistan’s GDP in 2023, SMEs’ participation remains 
uneven, with urban centers like Tashkent leading the way [8]. 
The article explores how SEO, social media, and email marketing can empower Uzbek SMEs to 
enhance visibility, engage customers, and foster growth. The study draws on recent trends, 
including the projected growth of e-commerce from $1.79 billion in 2025 to even higher figures by 
2030, with a compound annual growth rate (CAGR) of 7.89% [10]. By examining these tools in the 
Uzbek context, we aim to address key questions: How effective are these strategies for local SMEs? 
What barriers do they face? And how can integration lead to sustainable success? The significance 
of this research lies in its potential to guide policymakers, business owners, and educators in 
promoting digital literacy. Ultimately, as Uzbekistan pushes toward a more inclusive digital future, 
empowering SMEs through targeted marketing could unlock broader economic benefits, from job 
creation to increased exports [5][6]. 
METHODS 
      To investigate the role of digital marketing in Uzbek SMEs, this study employed a mixed-
methods approach, combining quantitative surveys with qualitative interviews to provide a well-
rounded perspective. The research was conducted between September 2024 and January 2025, 
focusing on SMEs in key sectors like retail, services, and manufacturing across Tashkent, 
Samarkand, and Bukhara—regions representing urban and semi-urban business environments. 
     For the quantitative component, a structured online survey was distributed to 250 SMEs via 
platforms like Google Forms and Telegram channels associated with business associations such as 
the Uzbekistan Chamber of Commerce. The survey included questions on adoption rates of SEO, 
social media, and email marketing; perceived effectiveness; and barriers faced. Responses were 
collected from 178 participants (71% response rate), with data analyzed using descriptive statistics 
and tools like SPSS for correlations between tool usage and business performance metrics (e.g., 
sales growth). Questions were adapted from recent studies, such as those in the 2025 ADB Asia 
SME Monitor, to ensure relevance [8]. 
     Qualitatively, semi-structured interviews were held with 20 SME owners or managers, selected 
through purposive sampling to include diverse experiences. Interviews lasted 30-45 minutes and 
explored real-world applications, challenges, and success stories. Thematic analysis was applied 
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using NVivo software to identify patterns, such as the impact of local cultural factors on social 
media strategies. 
     Ethical considerations included obtaining informed consent and ensuring anonymity. Limitations 
include potential self-selection bias in surveys and the focus on accessible urban SMEs, which may 
not fully represent rural areas. This methodology allowed for triangulation of data, blending 
numbers with narratives for deeper insights into Uzbekistan’s digital marketing landscape. 
RESULTS AND DISCUSSIONS 
       The findings from this study reveal a promising yet uneven landscape for digital marketing 
adoption among Uzbek SMEs, aligning with broader trends in the country’s digital economy. 
Survey results showed that 68% of respondents actively use social media marketing, making it the 
most popular tool—likely due to the ubiquity of platforms like Instagram and Telegram, which 
reach Uzbekistan’s 32.7 million internet users as of 2025 [7]. SEO adoption stood at 52%, with 
many citing improved search rankings leading to a 15-20% average increase in website traffic. 
Email marketing lagged at 41%, but users reported high ROI, with open rates averaging 25% and 
conversion boosts of up to 12% from personalized campaigns. 
      Qualitative insights highlighted successes, such as a Tashkent retail SME that integrated SEO 
with Instagram ads, resulting in a 30% sales uplift during 2024 holiday seasons. However, barriers 
were evident: 62% mentioned skill gaps, echoing the 2025 DataReportal findings on digital literacy 
challenges [7]. Rural businesses faced infrastructure issues, with inconsistent internet speeds 
hindering email automation. 
         Discussing these results, it’s clear that while Uzbekistan’s digital push —evidenced by e-
commerce growth to $1.79 billion in 2025 — offers opportunities [10], SMEs need targeted 
support. Integration of tools amplifies effects; for instance, combining SEO-driven traffic with 
email nurturing could enhance retention, as seen in global studies. Compared to neighbors like 
Kazakhstan, Uzbekistan’s 8.7% digital GDP share in 2023 suggests room for growth [8], but 
cultural adaptations (e.g., Uzbek-language content) are key. Policymakers should prioritize training 
under Digital Uzbekistan 2030 to bridge gaps, fostering a more competitive SME sector [6][9]. 
CONCLUSION 
       In conclusion, this study has shown that digital marketing — particularly through SEO, social 
media, and email marketing — holds real promise for small and medium-sized enterprises in 
Uzbekistan as they navigate an increasingly connected economy. The findings make it clear that 
while many SMEs have started using these tools, especially social media platforms like Instagram 
and Telegram, which enjoy massive reach among the country’s roughly 33 million internet users as 
of late 2025 [7], full and effective adoption remains limited by familiar obstacles: lack of technical 
skills, uneven internet quality outside major cities, and sometimes simply not knowing where to 
begin. 
     The mixed-methods data collected between late 2024 and early 2025 paints a realistic but 
hopeful picture. Social media leads in popularity and immediate customer interaction, SEO delivers 
steady, low-cost traffic for those who invest time in it, and email stands out as a strong channel for 
building loyalty and repeat business when done thoughtfully. When these approaches are combined 
rather than used in isolation, the impact grows noticeably — businesses see better visibility, 
stronger relationships with customers, and measurable improvements in sales and engagement. Yet 
the gap between urban SMEs in places like Tashkent and those in more remote regions highlights 
the need for broader support if digital marketing is to become a genuine equalizer rather than 
another advantage for already better-resourced companies. 
     Looking ahead, Uzbekistan’s ongoing push under the Digital Uzbekistan 2030 strategy, together 
with steady improvements in infrastructure and rising e-commerce activity (projected to grow from 
around US$1.79 billion in 2025 at a healthy annual rate) [10][6], creates a favorable environment 
for change. However, realizing this potential will depend heavily on practical steps: accessible 
training programs for SME owners and staff, government-backed workshops on digital tools, 
partnerships between larger platforms and local businesses, and encouragement for Uzbek-language 
content that truly resonates with local audiences. 
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Ultimately, the message is straightforward: digital marketing is no longer optional for Uzbek SMEs 
— it is becoming essential for staying competitive in both domestic and emerging international 
markets. By overcoming current barriers through targeted education, investment in skills, and 
smarter integration of SEO, social media, and email, these enterprises can not only survive but 
thrive in Uzbekistan’s evolving digital landscape. The window of opportunity is open, and with 
focused effort from business owners, educators, and policymakers, digital tools can help drive more 
inclusive, sustainable growth across the country in the years to come. 
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Maqolani tayorlashda qo‘yiladigan 
talablar: 

 
1. Maqola o‘zbek, ingliz va rus tillarida 

minimal 6 sahifadan iborat bo‘lib, 
Microsoft Word dasturida Times New 
Roman shriftida 12 kegl, 1 satr 
oralig‘ida, sahifalar barcha tomondan 2 
sm qoldirilgan holda bo‘lishi shart.  

2. Satr boshi  - 1,25 sm bo‘lib, satrlarni 
eniga to‘g‘irlash, so‘zlarni boshqa 
qatorga ko‘chirish avtomatik tarzda 
bo‘lishi lozim.  

3. Birinchi qator o’ng tomondan 
muallifning familiyasi, ismi va otasining 
ismi, ikkinchi qatorda muallifning ish 
joyi, lavozimi, ilmiy darajasi va unvoni, 
e-mail va telefon raqami, uchinchi 
qatorda sahafaning o‘rtasida bosh va 
qalin harflar bilan maqolaning nomi 
yoziladi. Ushbu ma’lumotlar o‘zbek, 
ingliz va rus tillarda berilishi lozim. 

4. Keyingi qatordan o‘zbek, ingliz va rus 
tillarida 60 so‘zdan iborat annotatsiya 
beriladi. 

5. Keyingi qatordan 7-10 ta o‘zbek, ingliz 
va rus tillarida kalit so‘zlar beriladi. 

6. Keyingi qatordan asosiy matn 
boshlanadi va maqola 4 qismdan iborat 
bo’ladi: Mavzuning dolzarbligi. 
Metodlar va oʻrganilganlik darajasi. 
Tadqiqot natijalari. Xulosa.  

7. Maqolalar ilmiy ahamiyatga ega bo‘lib, 
ulardagi fakt va fikrlar asoslangan 
hamda mustaqil ma’no kasb etishi lozim, 
plagiat holati taqiqlanadi. Muallif 
foydalanilgan adabiyotlarni aniq 
ko‘rsatishi, olingan iqtiboslarning aniq 
manbalarini keltirishi lozim. 

8. Web of science hamda Scopus tizimidagi 
jurnallardan iqtiboslar olish maqsadga 
muvofiqdir. 

9. Iqtiboslar matn ichida [1, 25] beriladi. 
Adabiyotlarning to‘liq ro‘yxati asosiy 
matndan so‘ng alifbo tartibida 
ko‘rsatilishi lozim.     

    
 

Requirements of the articles submitted: 
 
 

1. Articles should be at least 6 pages, in 
Times New Roman, 12 pt., 1 inter. 

2. The line head should be 1,25 cm, line 
spacing, and the words should be 
automatically moved. 

3. The author's full name should be on the 
first line from the right; the author's 
place of work, position, academic 
degree, and academic rank, email 
address, and phone number should be on 
the second line; the article title should be 
centered in bold, capital letters, on the 
third line. This information should be 
provided in Uzbek, English, and Russian. 

4. An annotation of 60 words in the next 
line in three languages. 

5. Key words from the next row in three 
languages 7-10. 

6. The next line begins with the main text. 
The main text begins on the next line, 
and the article consists of four parts: the 
relevance of the topic, the methods and 
level of research, the results, and the 
conclusion. 

7. Articles must be of scientific importance 
and facts and opinions in the article 
should be well-grounded and have an 
independent meaning, and they must be 
free of plagiarism. The author must 
clearly demonstrate the literature used 
in his or her opinion, and provide the 
exact sources of the extracts. 

8. Quotes should be from "Web of science" 
and "Scopus" journals. 

9. A complete list of publications should be 
followed in alphabetical order after the 
main text. Seals and references should 
be in the main text [1, 25]. 

 

Требования к оформлению научной 
статьи: 

 
1. Статьи должны содержать 6 

страниц, в формате Times New 
Roman на Microsoft Word, 12 кегль, 1 
см, со всех сторон 2 см. 

2. Начала абзаца – 1,25 см, 
формировать строки по ширине, 
перенос слов в другой ряд должен 
быть в автоматическом порядке. 

3. В первой строке от правой стороны 
Ф.И.О. автора, во второй строке 
место работы, должность, ученая 
степень и ученое звание, e-mail и 
номер телефона, в третьей строке 
по центру страницы прописными 
буквами жирным шрифтом название 
статьи. Эта информация должна 
быть предоставлена на узбекском, 
английском и русском языках. 

4. В следующей строке аннотация из 60 
слов на трех языках: узбекский, 
английский и русский.  

5. Со следующей строки ключевые 
слова 7-10. 

6. Далее начинается основной текст. 
новной текст начинается со 
следующей строки, и статья 
состоит из 4 частей: актуальность 
темы, методы и уровень 
исследования, результаты 
исследования, заключение. 

7. Статьи должны иметь научное 
значение, факты и идеи должны 
быть обоснованными и избежать 
плагиатства. Автор должен точно 
указать использованную 
дитературу и ссылку на источники, 
при помощи которых он выразил свое 
мнение. 

8. Сноски или ссылки должен быть 
взяты из Web of science, а также 
системы журналов Scopus. 

9. Цитирование приводится в тексте 
[1, 25] Польный список литературы 
должен быть указан после основного 
текста, а алфавитном порядке. 

     


